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1.        Name of the individual(s) who will accept the award    
Diamante Pedersoli and Carmelina Santoro, Interior Designers1 

.  
2.        A headshot of the individual accepting the award (attached)  

Diamante Pedersoli and Carmelina Santoro, Interior Designers 

3.        A narrative on why the project should win the award -- Innovation defines this project in every way – from the 
way it links form and function, and the way the team (the two designers and ownership working seamlessly together) 
continually broke out of a traditional hotel mold to create something totally unique for Ocean Drive and Miami Beach.  
Indeed, the brand Jonathan Plutzik and Lesley Goldwasser created with Italian interior designers Diamante 
Pedersoli and Carmelina Santoro in 2009 (with the floor to ceiling restoration of the original 1942 hotel) has been 
deepened in The Betsy’s new expansion, completed in late 2016.   

We were selected to bring a “home” feel to the property, a stark contrast from a traditional hotel ambience. It was a true 
collaboration between my team and the owners and together we created a timeless atmosphere with a welcoming environment that 

provides that “home away from home” appeal.  (Diamante Pedersoli, designer) 

Design choices, at every turn, exhibit originality and universal global sensibilities. When walking throughout the 
property, things may feel whimsical, yet they fit so well into the context of the property and produce a whole that is far 
greater than the sum of its parts. Every decision was deliberate, and much of it out of the box, ‘speaking a sleek South 
Beach language and avoiding the ‘all white’ pattern that many area hotels opt to embrace’ (Carmelina Santoro). See the designer 
commentary below for more information about specific pillar choices that are echoed throughout the property.   

For the public areas, we started by sharing our vision for comfortable and inviting multi-functional spaces that incorporated notable 
lines and quotes from the 1930’s. We designed most of the furniture and fixtures – and we ultimately decided to use American Walnut 
as a major wood theme because of the warm color and proper use for the historical time period of the building. 

Walnut has been incorporated for flooring in the Library and Boardroom, as well as for the shelving system in the Library, and the 
Communal worktable in the lobby space. 

Brass is another common theme, not only as support for tables and seating, but also as a decorative material itself … 

Mirrors - We’ve also enjoyed designing with mirrors and mirrored material as a backing for several display figures; mirrors not only 
create a larger perception, but donate extra light to glow the space.  

Resin was selected for multiple tabletops, including the long Communal worktable in the Lobby Bar and the large table in the 
Boardroom. Resin is an exquisite material that creates a natural link with the guestrooms with custom-designed resin topped vanities.  

Fabric selection achieves an environmental feeling, including velvet, cotton and linen in a gentle sand, blue and brown color 
selection to feel warm and friendly while still speaking a sleek South Beach language and avoiding the ‘all white’ pattern that many 
area hotels opt to embrace.  

Leather is an accent, as is raffia material, representing signature of the original Betsy design, but also serving as a versatile material 
for ceiling wallpaper, hallways, walls and upholstered pieces like the banquettes in the restaurant and headboards in the guestrooms.  

Lighting and general illumination has been designed in collaboration with Syska NY including accent ceiling lights and decorative 
wall sconces, and Fortuny chandeliers in the lobby, creating another link with the original Betsy. Other decorative lighting form a new 
look for The Carlton, like the Wicker pendant at Poeti, table lamps, floor lamps, and additional sconces.  

Travertine is another material used throughout the project, used for flooring in the restaurant, courtyard, alley, and the fifth floor pool 
deck. For the outdoor furniture on the Pool Deck and Sun Deck, we’ve opted for a light grey-blue color scheme to relate with the 
ocean and sky. Wicker and Teak have been selected for sofas, chairs and chaises.  

In addition, we brought back the pebbles mosaic from the Spa bathrooms in the “1440 Project’ and utilized them for the Pool 
Deck bathrooms and outdoor showers in the new Art Deco addition of The Betsy Hotel.   (Carmelina Santoro, Designer) 

 
 

																																																								
1	The designers do not live in Miami. If they cannot attend, Jonathan Plutzik will accept the award, as he owner of The Betsy and also part of the design team.	



Art 
Selection of art for the Betsy expansion project was exceedingly important.  The team’s vision was to think of the Hotel’s 
walls (whether in public or private) as art gallery space. Thus, selection of individual artists and collections of work tell 
a back story consistent with the Hotel’s brand, marketing messages, and commitment to global understanding.  

We were privileged to partner with ownership in exhibiting their own art, including something extremely personal (headboard images 
taken in Namibia on an iPhone yet scaled to a size of more than 6 feet), to the framing of 150 rare environmental photographs from 
Zimbabwe (they found in an antiquarian book shop in Africa). We’ve also shared an impressive collection of the works of Robert 
Zuckerman, a Hollywood photographer turned social commentator. And on the bridge, when walking from the Colonial to Art Deco 
Wings, we’re exhibiting poetry broadsides that were commissioned locally by The Betsy and celebrate the Hotel’s commitment to the 
arts and literature. (Carmelina Santoro) 

We also created a unique art installation for LT Steak and Seafood, located in The Colonial Wing at The Betsy. The collection is 
linked to the location and environmental history of ‘the place’.  More than a 'message', we wanted to 'quote' situations related to 
quintessential Florida life, the historical time of the (original) Betsy Hotel construction, and to the type of restaurant that is hosting the 
collection. While this restaurant is located on South Beach, we did not want to have a collection of 'celebrities' as one might expect. 
Rather, we wanted to select images of real people that have a real historical connection to the place where the LT restaurant is 
located. Additionally, we wanted to express a deep respectful link to natural environments that provide the ingredients for the food 
served there, at LT Steak and Seafood at The Betsy Hotel.    (Diamante Pedersoli) 

Books 
The presence of books almost everywhere communicates a values-driven message, provides fuel for inspiration, and 
a practical activity for guests, with each guest room in the hotel containing a personally curated library of 5-50 books 
(depending on available space) positioned on shelves interspersed with decorative items, and one of the elevators filled 
floor to ceiling with an ‘installation’ inspired by books. The Hotel’s commitment to literature is fully realized (in terms of 
form and function) in a library, with exquisite originally designed floor to ceiling American Walnut shelving – and two 
memorable works of art on the wall: a piece by transgender artist/activist Steven Snyder and a lithograph by noted 
Weimaraner devotee William Wegman.   (See images.) 

4.        Images, renderings, and/or any collateral to support the nomination 

Please find the following materials in support of our application 

• Images of the selected venues exhibited various of the points made in the narrative – with annotations 
o Library image  
o LT Steak and Seafood image with historic art installation 
o Guest Room images  

§ Living Room (Suite) 
§ Bedroom 

o The Conservatory –Coffee and Tea Bar with public area 
o The Infinity (Catilever) Pool with Deck furniture 

 
• Two documents ‘in the words’ of our designers – Carmelina Santoro and Diamante Pedersoli 

o 20 questions/answers from the Design team about the expansion project 
 

o Overview of the art installation in LT Steak and Seafood 

 

 

 

     



 
 

The Hotel’s commitment to literature is fully realized (in terms of form and function) in a library,  
with exquisite originally designed floor-to-ceiling American Walnut shelving …   

this commitment to writing and literature continues throughout the hotel – inside and outside.  
 

  
 

We created a unique collection of art for LT Steak and Seafood, located in The Colonial Wing at The Betsy. The collection 
is definitely decorative …  At same time our design is also always linked to the location and environmental history of a 

place.  More than a 'message', we wanted to 'quote' situations related to quintessential Florida life, the historical time of the 
(original) Betsy Hotel construction, and to the type of restaurant that is hosting the collection.    

 
The inspiration for the collection was actually the location. While this restaurant is located on South Beach, we did not want 
to have a collection of 'celebrities' as one might expect. Rather, we wanted to select images of real people that have a real 

historical connection to the place where the LT restaurant is located. Additionally, we wanted to express the deep 
respectful link to natural environments that provide the ingredients for the food served there.  

Diamante Pedersoli 



 
Our affinity for books repeats itself, yet delicately, in The Betsy’s new Guest Suites, where art books, best sellers, and an  

old beach favorite, The Betsy – by Harold Robbins, sit side by side on expansive white shelves.  Diamante Pedersoli 
 

 
 

All 70 guestrooms, including the suites, are different in layout but follow the same color scheme for consistency. We 
wanted to maintain the ‘beachy’, comfortable yet chic flavor of The Betsy guestrooms, but still noticeable different to 
create the connection between the two buildings from the “inside your room” and “outside your room” common spaces.  
We selected white washed Oak for beds, night tables and freestanding desks, complemented by white paint grade 
built-in millwork for bookshelves and niches. That color is brought back through the raffia covered ceilings and the Sisal 
area rugs atop of the walnut floors. Desk chairs and reading chairs are a mix of white and ocean blue tones; as well as 
the throws on the bed while accent pillows will be bringing in some other colors like corals and greens, to capture the 
natural element of South Beach.    (Carmelina Santoro) 

 



	
The Conservatory at The Betsy is a collective workspace and casual meeting spot, featuring an exquisite espresso, tea,  

and cocktail bar that champions property luxury yet underscores a deep commitment to community building.   (Carmelina Santoro) 
	

	

	
	

The simple beauty of this photo -  at the magic moment each day when the sun sets over Miami - is made even more perfect by the  
progression of beach chairs with even simpler cushions selected by our designers for reasons of both form and function.  It’s a reminder 

of the impact of powerful design … when less is more, and it’s just right. Especially around our brand new infinity pool.  
Jonathan Plutzik, Owner, The Betsy Hotel 

 
 



The Betsy-South Beach 
Expansion Design Brief Q&A 

 
Prepared by Carmelina Santoro and Diamante Pedersoli 

 
1)	Talk	about	your	past	experiences	designing	public	spaces,	private	spaces	(homes)	and	then,	hotels.	
	
[C]	Since	when	I	moved	to	US,	we	have	worked	extensively	in	the	retail	space,	designing	stores	in	major	US	cities	and	for	several	Italian	
fashion	corporations.	The	Betsy’s	expansion	with	The	Carlton	Hotel	is	our	second	hotel	project	in	Miami.		
	
[D]	I	spent	many	years	designing	private	residences,	which	is	how	I	met	Jonathan	and	his	wife	Lesley.	Following,	I	worked	for	Peter	
Marino,	Brown	Siegel	and	Ralph	Lauren.	It	was	during	my	tenure	at	Ralph	Lauren	that	I	was	able	to	experience	different	levels	of	design	
by	working	on	several	homes,	flagship	stores,	and	a	resort	hotel	in	Jamaica.	In	time,	hospitality	design	became	my	preference.	It	allows	
you	to	be	creative,	but	practical	and	you	can	see	your	vision	come	to	live	publically.		
	
2)	Talk	about	your	partnership	with	The	Betsy’s	owners,	i.e.	how	the	collective	brainstorming	&	decision-making	process	works.	
	
[C]	Its	been	a	truly	rewarding	experience	–	rarely	is	a	client	so	knowledgeable	about	every	aspect	of	the	process	from	the	professional	
decisions	to	the	finalization	of	the	project.			
	
[D]	We	have	a	long	history	and	relationship	with	Jonathan	and	Lesley.	When	we	were	brought	on	seven	years	ago	as	part	of	the	
renovation,	we	were	selected	to	bring	a	“home”	feel	to	the	property,	a	stark	contrast	from	a	traditional	hotel	ambiance.	It	was	a	true	
collaboration	between	my	team	and	the	owners	and	together	we	created	a	timeless	atmosphere	with	a	welcoming	environment	
that	provides	that	“home	away	from	home”	appeal.	We’re	utilizing	the	same	process	in	this	expansion	with	The	Carlton.	
	
3)	What	was	your	overall	design	aesthetic	for	this	project?	Discuss	your	inspirations.	Discuss	your	most	important	goals.	
	
[C]	In	this	instance,	the	inspiration	came	from	the	building	itself.	The	history	and	its	relationship	with	the	rest	of	Miami	Beach	served	
us	well	when	ideating	the	design.	Success,	to	us,	meant	respecting	the	history	of	the	building	and	what	it	once	was,	and	enriching	that	
with	a	new	perspective	of	what	the	future	brings	–	both	at	The	Betsy	and	in	Miami	Beach.		
	
[D]	We	had	to	combine	and	blend	features	of	the	original	Betsy	–	which	is	a	Floridian	Georgian	style	building,	with	an	Art	Deco	era	
building,	and	a	brand	new,	contemporary	structure.	It	was	our	aim	to	maintain	the	residential	aesthetic	with	a	timeless	design	feel,	
embracing	that	Art	Deco	with	a	twist.			
	
4)	How	did	you	draw	inspiration	from	the	neighborhood	and	history	of	the	hotel?	
	
[D]	As	with	the	original	Betsy,	where	the	building	itself	dictated	the	design,	with	the	new	addition,	we	also	embraced	the	Art	Deco	
history	of	The	Carlton	and	truly,	the	South	Beach	neighborhood,	to	influence	the	approach	in	the	expansion.		
	
5)	Talk	about	some	of	the	design	challenges	&	solutions	first	at/of	The	Betsy,	and	now	at/of	The	Carlton.	
	
[C]	One	of	the	biggest	challenges	for	designers	in	Miami	is	the	strict	landmark	jurisdiction.	Ensuring	the	respect	for	the	historical	value	
of	the	buildings	is	paramount,	but	can	make	it	difficult	to	freely	express	the	vision	of	the	designer	and	ownership.	In	the	end,	the	bones	
of	the	building	almost	always	provide	the	best	design	solution.	For	this	particular	project,	the	need	to	connect	the	two	buildings	was	
also	a	challenge	–	not	only	physically	through	the	architecture,	but	also	emotionally	through	the	interior	design.		
	
[D]	Being	that	both	buildings	are	historic	landmarks	with	restrictions,	the	new	structure	was	also	subject	to	those	limitations	in	terms	
of	use	of	materials,	design	approaches,	and	exterior	colors.	That	said,	we	were	able	to	work	around	the	restraints	with	ownership	and	
the	architects	to	find	the	right	solution	that	honored	the	past	of	the	buildings	and	connected	with	the	original	Betsy	building.		
	
6)	What	made	this	project	different	than	the	original	Betsy	renovation?	
	
[C]	The	biggest	difference	is	the	style	of	the	building	–	with	the	original	Betsy,	it	was	clear	that	we	needed	to	relate	to	the	colonial	
style	given	its	 location	within	the	Art	Deco	district.	Now	with	The	Carlton,	which	is	an	Art	Deco	building,	we	wanted	to	be	able	to	
repeat	that	experience	by	letting	the	heritage	flow	freely	through	the	project	but	also	provide	a	differentiator	among	the	other	Art	
Deco	hotels	in	the	neighborhood.			



	
7)	What	do	you	want	guests	to	remember	when	they	leave	about	the	look,	feel,	and	experience	of	the	hotel?	
	
[C]	All	designers	love	to	leave	a	signature,	whether	it’s	as	a	building,	interior,	installation	or	urban	structure.	For	this	project,	I’d	love	
for	a	guest	to	remember	their	experience	as	comfortable	and	soothing,	speaking	to	their	soul,	while	experiencing	South	Beach.	We	
want	guests	to	feel	at	home	or	at	a	friend’s	house,	where	they	will	want	to	return	time	and	again.		
	
[D]	 I	 would	 hope	 guests	 leave	 feeling	 they	 spent	 their	 time	 in	 a	 serene,	 soothing	 and	 comfortable	 environment.	 Of	 course,	 the	
destination,	events,	beach	and	culinary	scene	will	leave	a	mark,	but	it’s	the	design	of	the	hotel	and	the	guestroom	experience	that	
should	resonate.	We	want	guests	to	vocalize	their	experience	and	desire	to	return.		
	
8)	What	lessons	did	you	learn	from	the	first	phase	of	the	project	(Betsy	renovation	2009)	that	impacted	The	Carlton	project.	
	
[C]	The	original	project	trained	us	well	on	how	to	handle	the	ever-changing	restrictions	when	designing	 in	South	Beach.	This	time	
around,	we	had	guidelines	of	the	existing	structure	and	historical	finishes	which	helped	us	plan	around	restrictions.		
	
[D]	Most	certainly	the	design	limitations	dictated	by	the	city,	the	nature	of	the	building,	and	the	budget.	With	the	expansion,	we	were	
already	aware	of	the	challenges	and	it	helped	us	formulate	a	more	specific	design	idea	and	timeline	to	cater	to	those	difficulties.		
	
9)	Talk	about	design	variations	between	and	among	the	different	room	types	and	spatial	configurations	of	the	new	addition.	
	
[C]	One	of	 the	most	special	 things	about	 the	Carlton	 is	 that	with	over	70	rooms,	so	 few	have	the	same	 layout,	configuration	and	
dimensions.	Because	of	this,	space	was	often	a	challenge	for	creating	the	residential	feel	we	were	hoping	to	achieve.	We	needed	to	
ensure	all	features	were	included	and	that	nothing	compromised	the	experience.	By	creating	similar,	yet	slightly	different	spaces,	each	
room	has	its	own	unique	touch	which	helps	keep	the	design	rich	and	alive.	For	example,	some	have	balconies	or	terraces;	others	have	
cozy	mil-work	details	or	generous	bathrooms.	Some	rooms	accessed	by	outdoor	corridors	have	wood	flooring	to	maintain	the	beach	
appeal	while	other	rooms	overlooking	the	courtyard	can	enjoy	the	activity	of	the	“public	plaza”	down	below.	Each	room	provides	a	
different,	but	consistent	experience.		
	
10)	Share	some	thoughts	about	connecting	historic	properties	designed	by	the	two	major	architects	of	Miami’s	Art	Deco	Hotels:	
Henry	Hohauser	and	L.	Murray	Dixon.	
	
[C]	Working	with	these	buildings	is	certainly	a	treat:	Hohauser	and	Dixon	were	both	“Grand	Floridians”	which	says	it	all.	They	worked	
in	Miami	around	the	same	time	and	have	designed	similar	projects	with	now	typical	South	Beach	Art	Deco	décor.	The	Betsy	still	differs	
from	that	and	truly	represents	a	departure	from	the	typical	hotel	on	Ocean	Drive.		
	
The	design	solution	by	Alan	Shulman	to	connect	the	two	buildings	with	a	completely	new	and	unrelated	element	was	genius	and	it	
grants	the	feeling	of	connection	while	allowing	each	to	maintain	its	respected	identity.		
	
11)	Thinking	beyond	the	property,	what	did	you	want	to	create	for	Miami	and	Miami	Beach?	
	
[C]	We	want	to	recreate	the	same	success	and	excitement	for	the	expansion	as	we	did	for	the	original	Betsy,	where	hotel	guests,	
patrons	and	locals	express	their	appreciation	of	the	residential	and	welcoming	environment.	We	want	restaurant	and	bar	guests	to	
feel	that	they	have	found	their	go-to	place,	not	only	because	of	the	quality	of	the	food,	but	because	of	the	environment	we’ve	created	
from	operations	to	visual	aesthetics.	The	expansion	includes	several	public	spaces	with	different	functions	–	a	lounge	and	eatery,	a	
gallery	for	art	and	culture	displays,	performances,	events,	etc.	We	hope	these	spaces	become	a	familiar	environment	and	are	seen	as	
a	defined	“spot”	for	the	community.		
	
12)	Can	you	describe	the	fixtures	and	furnishings?	Please	also	include	reference	to	materials,	textures,	patterns,	etc.	for	the	public	
spaces:	The	Conservatory,	LTSS,	Poeti,	La	Ventanita,	Espresso	Bar,	Gallery,	Decks,	etc.	
	
[C]	 For	 The	 Carlton’s	 public	 areas,	 we	 started	 by	 sharing	 our	 vision	 for	 comfortable	 and	 inviting	 multi-functional	 spaces	 that	
incorporated	 notable	 lines	 and	 quotes	 from	 the	 1930’s.	We	 designed	most	 of	 the	 furniture	 and	 fixtures,	 which	 are	 custom	 and	
produced	by	different	vendors	in	the	US	and	South	East	Asia.	We	ultimately	decided	to	use	American	Walnut	as	a	major	wood	theme	
because	of	the	warm	color	and	proper	use	for	the	historical	time	period	of	the	building.	
	
Walnut	has	been	incorporated	for	flooring	in	the	Library	and	Boardroom,	as	well	as	for	the	shelving	system	in	the	Library,	and	the	
Communal	worktable	in	the	lobby	space.	



	
Brass	is	another	common	theme,	not	only	as	support	for	tables	and	seating,	but	also	as	a	decorative	material	itself,	used	in	shelving	
units	and	accents	at	the	Poeti	counter	bar	and	the	Grab-and-Go	concept.		
	
We’ve	also	enjoyed	designing	with	mirrors	and	mirrored	material	as	a	backing	for	several	display	figures	including	the	Lobby	Bar,	Poeti	
Bar,	Grab-and-Go,	and	more.	Mirrors	not	only	create	a	larger	perception,	but	donates	extra	light	to	glow	the	space.		
	
Resin	 was	 selected	 for	 multiple	 tabletops,	 including	 the	 long	 Communal	 worktable	 in	 the	 Lobby	 Bar	 and	 the	 large	 table	 in	 the	
Boardroom.	Resin	is	an	exquisite	material	that	complements	our	other	materials	and	creates	a	natural	link	with	the	guestrooms	where	
we	have	custom-designed	resin	topped	vanities.		
	
Our	fabric	selection	has	been	selective,	in	order	to	achieve	the	environmental	feeling	we	were	striving	for,	we	have	selected	velvet,	
cotton	and	linen	in	a	gentle	sand,	blue	and	brown	color	selection	that	will	feel	warm	and	friendly	while	still	speaking	a	sleek	South	
Beach	language	and	avoiding	the	‘all	white’	pattern	that	many	area	hotels	opt	to	embrace.		
	
We	also	embrace	leather	as	an	accent,	and	a	wide	use	of	raffia	material,	which	not	only	represent	a	signature	of	the	original	Betsy	
design,	but	also	serve	as	a	versatile	material	for	ceiling	wallpaper,	hallways,	walls	and	upholstered	pieces	like	the	banquettes	in	the	
restaurant	and	headboards	in	the	guestrooms.		
	
For	lighting,	general	illumination	has	been	designed	in	collaboration	with	Syska	NY	including	accent	ceiling	lights	and	decorative	wall	
sconces,	and	Fortuny	chandeliers	in	the	lobby,	creating	another	link	with	the	original	Betsy.	Other	decorative	lighting	formulate	a	new	
look	for	The	Carlton,	like	the	Wicker	pendant	at	Poeti,	table	lamps,	floor	lamps,	and	additional	sconces.		
	
Travertine	is	another	material	used	throughout	the	project,	used	for	flooring	in	the	restaurant,	courtyard,	alley,	and	the	fifth	floor	pool	
deck.	For	the	outdoor	furniture	on	the	Pool	Deck	and	Sun	Deck,	we’ve	opted	for	a	light	grey-blue	color	scheme	to	relate	with	the	ocean	
and	sky.	Wicker	and	Teak	have	been	selected	for	sofas,	chairs	and	chaises.		
	
In	addition,	we	brought	back	the	pebbles	mosaic	from	the	Spa	bathrooms	and	utilized	them	for	the	Pool	Deck	bathrooms	and	outdoor	
showers.		
		
12)	Can	you	explain	the	guestroom/suite	color	scheme(s)	in	detail?	
	
[C]	All	70	guestrooms,	including	the	suites,	are	different	in	layout	but	do	follow	the	same	color	scheme	for	consistency.	We	wanted	to	
maintain	 the	beachy,	 comfortable	yet	 chic	 flavor	of	The	Betsy	guestrooms,	but	 still	 noticeable	different	 to	 create	 the	 connection	
between	the	two	buildings	from	the	“inside	your	room”	and	“outside	your	room”	common	spaces.	
	
We	selected	white	washed	Oak	for	beds,	night	tables	and	freestanding	desks,	complemented	by	white	paint	grade	built-in	millwork	
for	bookshelves	and	niches.		
	
That	color	is	brought	back	through	the	raffia	covered	ceilings	and	the	Sisal	area	rugs	atop	of	the	walnut	floors.	Desk	chairs	and	reading	
chairs	are	a	mix	of	white	and	ocean	blue	tones;	as	well	as	the	throws	on	the	bed	while	accent	pillows	will	be	bringing	in	some	other	
colors	like	corals	and	greens,	to	capture	the	natural	element	of	South	Beach.		
	
Bathrooms	feature	walk-in	showers	with	built-in	benches,	and	are	designed	of	an	elegant	alternative	of	white	and	gentle	grey	tiles	
and	custom-designed	vanities	that	are	similar	to	those	at	The	Betsy,	but	a	bit	more	generous,	with	new	resin	top	material	finish	to	
replicate	the	white	and	grey	pattern	of	the	floors.		
	
14)	Can	you	talk	about	the	eateries	and	about	how	Laurent	Tourondel’s	culinary	sensibilities	impacted	design	choices	(if	they	did)?	
[C]	Surely	Laurent	had	a	very	clear	vision	of	his	cooking	art	and	the	type	of	space	he	wanted	his	customers	to	experience.	We	conferred	
with	him	at	the	beginning	of	the	design	phase	and	throughout	the	development	to	collect	his	input	to	ensure	the	connection	between	
the	food	and	the	environment	is	connected	and	consistent.			
	
15)	What	are	the	overall	project’s	most	defining	materials?	
	
[C]	Raffia,	Walnut,	White	Washed	Oak,	Brass,	Travertine	
	
16)	Tell	us	about	the	artwork	and	about	the	goals	of	art	choices	in	various	spaces.	
	



[C]	We	like	to	envision	the	space	we	design	dressed	up	with	artwork	and	usually	provide	inspiration	for	what	should	be	included	in	
each	 space.	 We	 share	 that	 vision	 with	 ownership	 and	 marketing	 and	 it’s	 a	 collaborative	 process.	 We	 typically	 provide	
recommendations	on	location,	frame	type,	illumination,	etc.	All	guestrooms	have	similar	types	of	art,	expect	for	the	suites,	as	those	
will	have	more	to	scale	the	space.	Common	areas	will	offer	possibilities	of	permanent	collections	and	periodical	 installations.	The	
Gallery,	for	example,	has	the	capability	to	host	different	shows	and	performances	from	painting,	photography,	sculpting,	etc.			
	
17)	Discuss	ways	that	the	Hotel’s	commitment	to	Arts,	Culture,	and	Literature	are	reflected	in	the	project.	
	
[C]	The	project	offers	several	areas	to	display	art	and	embrace	the	PACE	program.	The	Courtyard	in	particular,	has	been	designed	fully	
equipped	for	projection	possibilities	with	theatrical	 lights,	etc.	The	hotel	will	also	have	a	full	Library	where	linear	shelves	will	offer	
guests	a	large	selection	of	reading	and	discussion	possibilities.		
	
18)	Are	there	any	pieces	exclusive	or	custom	to	The	Betsy?		
[C]	We	were	privileged	to	partner	with	ownership	in	exhibiting	some	of	their	own	art,	from	headboard	images	taken	in	Namibia	(on	
an	iPhone)	yet	scaled	to	a	size	of	more	than	6	feet,	to	the	framing	of	150	rare	environmental	photographs	from	Zimbabwe	(found	in	
an	 antiquarian	 book	 shop	 in	 Africa),	 to	 the	 vast	 and	 impressive	 collection	 of	 photographer	 Robert	 Zuckerman,	 a	 Hollywood	
photographer	turned	social	commentator.			
	
(D)	 	We	created	a	unique	collection	of	art	 for	 LT	Steak	and	Seafood,	 located	 in	The	Colonial	Wing	at	The	Betsy.	The	collection	 is	
definitely	decorative,	because	as	designers,	we	love	to	decorate.	At	same	time	our	design	is	also	always	linked	to	the	location	and	
environmental	history	of	a	place.		More	than	a	'message',	we	wanted	to	'quote'	situations	related	to	quintessential	Florida	life,	the	
historical	time	of	the	(original)	Betsy	Hotel	construction,	and	to	the	type	of	restaurant	that	is	hosting	the	collection.			The	inspiration	
for	the	collection	was	actually	the	location.	While	this	restaurant	is	located	on	South	Beach,	we	did	not	want	to	have	a	collection	of	
'celebrities'	as	one	might	expect.	Rather,	we	wanted	to	select	images	of	real	people	that	have	a	real	historical	connection	to	the	place	
where	the	LT	restaurant	is	located.	Additionally,	we	wanted	to	express	the	deep	respectful	link	to	natural	environments	that	provide	
the	ingredients	for	the	food	served	there.		

19)	Discuss	developments	made	for	technology/accessibility?	

[C]	We	were	able	to	design	around	the	implementation	of	all	requirements	by	ownership.	
	
20)	Talk	about	your	own	partnership	and	how	as	a	team	you	brainstorm,	collaborate,	and	then	produce	such	powerful	results.	
	
[C]	Our	partnership	goes	back	a	few	years	now,	we	met	first	at	Peter	Marino’s	office	and	later	worked	together	at	Stephen	Siegel’s	
office	where	we	became	friends.	We	had	the	chance	to	work	together	as	partners	on	a	few	residential	projects	in	NYC	and	because	of	
our	 different	 experience	 in	 education	 and	 geographical	 backgrounds,	 we	 realized	 we	were	 both	 bringing	 different	 and	 valuable	
perspectives	to	the	table	to	make	the	designs	more	complete.		
	
We	not	only	enjoy	working	together,	but	respect	each	other’s	contribution.	We	may	not	always	agree,	but	we	discuss	and	analyze	and	
consider	the	alternative	until	we	get	to	a	point	where	we	both	see	it	clearly.	For	this,	we’re	proud	of	the	work	we’ve	been	able	to	
deliver.		
	
	
 

	
	
	
	
	
	
	
	
	

	
	
	
	



LT	STEAK	AND	SEAFOOD	–	DESIGN	COMMENTARY	ON	THE	NEW	ART	INSTALLATIONS	
Provided	by	Diamante	Pedersoli	and	Carmelina	Santoro	-	Designers	of	Note	for	The	Betsy-Hotel	Expansion	Project	

		

	
	
How	many	images	are	in	the	collection?		
18	images	and	7	mirrors	
	
What	was	your	inspiration	for	this	installation?		
The	inspiration	for	the	collection	was	actually	the	location.	While	this	restaurant	is	located	on	South	Beach,	we	did	not	want	to	have	a	collection	of	'celebrities'	as	one	
might	expect.	Rather,	we	wanted	to	select	images	of	real	people	that	have	a	real	historical	connection	to	the	place	where	the	LT	restaurant	is	located.	Additionally,	
we	wanted	to	express	the	deep	respectful	link	to	natural	environments	that	provide	the	ingredients	for	the	food	served	there.		
	
Why	did	you	decide	to	use	black	and	white	imagery,	exclusively?	
We	selected	B/W	images	because	it	works	well	in	the	context	of	the	color	palette	for	the	entire	design	project.		
	
Do	you	see	the	collection	as	primarily	decorative	or	message-driven?	
The	collection	is	definitely	decorative,	because	as	designers,	we	love	to	decorate.	At	same	time	our	design	is	also	always	linked	to	the	location	and	environmental	
history	of	a	place.		More	than	a	'message',	we	wanted	to	'quote'	situations	related	to	quintessential	Florida	life,	the	historical	time	of	the	(original)	Betsy	Hotel	
construction,	and	to	the	type	of	restaurant	that	is	hosting	the	collection.				

Talk	a	bit	about	why	mirrors	are	an	important	part	of	the	project?		
We	decided	to	mix	images	and	mirrors	for	2	reasons:	
1.	To	widen	the	space	
2.	The	random	location	of	those,	and	the	use	of	different	sizes,	will	have	people	seeing	their	reflection,	with	they	least	expect	it,	so	that	they	will	feel	like	part	of	the	
whole	collection	they	are	looking	at	…	when	viewers		

Is	this	a	permanent	or	temporary	installation?	
This	is	envisioned	as	a	semi-permanent	installation.		Yet,	the	space	is	malleable	and	we	imagine	will	invite	us	over	time	to	turn	over	the	exhibit	-	and	to	explore	the	
juxtaposition	of	new	images	that	will	allow	us	to	revisit	the	messages	of	time	and	place	that	are	particular	to	South	Beach,	(past	and	present),	as	well	as	the	values	and	
mission	of	The	Betsy	Hotel,	and	its	culinary	partner,	LT	Steak	and	Seafood.		
	
If	you	have	a	favorite	image	in	the	collection,	which	one	would	it	be?		
We	obviously	like	them	all,	but	if	we	had	to	pick	one	or	two,	we	would	probably	say	the	Fish	market	one,	called	"Commercial	Prosperity"	and	the	"Native	Fishing	Boat	"	
one:	they	communicate	to	me	joyful	and	serene	emotions.	
	

		 	
(Images	taken	from	…	NY	Public	Library	Public	Domain	Images-from	The	New	York	Public	Library's	collections.)		


